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^ U . S . Department of Justice 

Washington, DC 20530 

OMB NO. 1124-0006; Expires February 28,2014 

Exhibit A to Registration Statement 
Pursuant to the Foreign Agents Registration Act of 
1938, as amended 

INSTRUCTIONS. Furnish this exhibit for EACH foreign principal listed in an initial statement and for EACH additional foreign principal acquired 
subsequently. The filing of this document requires the payment of a filing fee as set forth in Rule (d)(1), 28 C.F.R. § 5.5(d)(1). Compliance is 
accomplished by filing an electronic Exhibit A form at http://wwvv.lara.gov. 

Privacy Act Statement. The filing of this document is required by the Foreign Agents Registration Act of 1938, as amended, 22 U.S.C. § 611 et seq., 
for the purposes of registration under the Act and public disclosure. Provision ofthe information requested is mandatory, and failure to provide this 
information is subject to the penalty and enforcement provisions established in Section 8 ofthe Act. Every registration statement, short form 
registration statement, supplemental statement, exhibit, amendment, copy of informational materials or other document or information filed with the 
Attorney General under this Act is a public record open to public examination, inspection and copying during the posted business hours ofthe 
Registration Unit in Washington, DC. Statements are also available online at the Registration Unit's webpage: http://www.fara.gov. One copy of 
every such document, other than informational materials, is automatically provided to the Secretary of State pursuant to Section 6(b) ofthe Act, and 
copies of any and all documents are routinely made available to other agencies, departments and Congress pursuant to Section 6(c) ofthe Act. The 
Attorney General also transmits a semi-annual report to Congress on the administration ofthe Act which lists the names of all agents registered under 
the Act and the foreign principals they represent. This report is available to the public in print and online at: http://www. fara.gov. 

Public Reporting Burden. Public reporting burden for this collection of information is estimated to average .49 hours per response, including the 
time for reviewing instructions, searching existing data sources, gathering and maintaining the data needed, and completing and reviewing the 
collection of information. Send comments regarding this burden estimate or any other aspect of this collection of information, including suggestions 
for reducing this burden to Chief, Registration Unit, Counterespionage Section, National Security Division, U.S. Department of Justice, Washington, 
DC 20530; and to the Office of Information and Regulatory Affairs, Office of Management and Budget, Washington, DC 20503. 

1. Name and Address o^egistnmJ___, 

3*/ &• tf^vfifi". " / /o°l,l* 

2. Registration No. 

/f>J i n 

3. Name of Foreign Principal 4. Princjpal Address of Foreign Principal t _ 
CD 

5. Indicate whether your foreign principal is one ofthe following: 

Q^Toreign government 

• Foreign political party 

• Foreign or domestic organization: If either, check one ofthe following: 

• Partnership • Committee 

L-J Corporation • Voluntary group 

• Association • Other (specify) 

• Individual-State nationality 

CO 

CD 

on 

foreign principal is a foreign government, state: / / \ 
a) Branch or agency represented by the registrant l j Q i * S ' \ % r y ^ 4 ^ *- t̂> t J & b ' ~ J 

b) Name and title of official with whom registrant deals 

\\uk(LkJiAj /r4u>] 
7. If the foreign principal is a foreign political party, state: 

a) Principal address 

b) Name and title of official with whom registrant deals 

c) Principal aim 
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FORM NSD-3 
Revised 03/11 

http://wwvv.lara.gov
http://www.fara.gov
http://www
http://fara.gov


8. If the foreign principal is not a foreign government or a foreign political party: 
a) State the nature ofthe business or activity of this foreign principal. 

b) Is this foreign principal: 

Supervised by a foreign government, foreign political party, or other foreign principal 

Owned by a foreign government, foreign political party, or other foreign principal 

Directed by a foreign government, foreign political party, or other foreign principal 

Controlled by a foreign government, foreign political party, or other foreign principal 

Financed by a foreign government, foreign political party, or other foreign principal 

Subsidized in part by a foreign government, foreign political party, or other foreign principal 

Yes D No D 

Yes D No D 

Yes D No D 

Yes D No D 

Yes D No D 

Yes D No D 

9. Explain fully all items answered "Yes" in Item 8(b). (If additional space is needed, a full insert page must be used.) 

10. If the foreign principal is an organization and is not owned or controlled by a foreign government, foreign political party or other 
foreign principal, state who owns and controls it. 

EXECUTION 

In accordance with 28 U.S.C. § 1746, the undersigned swears or affirms under penalty of perjury that he/she has read the 
information set forth in this Exhibit A to the registration statement and that he/she is familiar with the contents thereof and that such 
contents are in their entirety true and accurate to the best of his/her knowledge and belief. 
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OMB NO. 1124-0004; Expires February 28, 2014 

u.s. Department of justice Exhibit B to Registration Statement 
* Washington, DC 20530 Pursuant to the Foreign Agents Registration Act of 

1938, as amended 

INSTRUCTIONS. A registrant must furnish as an Exhibit B copies of each written agreement and the terms and conditions of each oral agreement 
with his foreign principal, including all modifications of such agreements, or, where no contract exists, a full statement of all the circumstances by 
reason of which the registrant is acting as an agent of a foreign principal. Compliance is accomplished by filing an electronic Exhibit B form at 
http://vvww.fara.gov. 

Privacy Act Statement. The filing of this document is required for the Foreign Agents Registration Act of 1938, as amended, 22 U.S.C. § 611 et seq., 
for the purposes of registration under the Act and public disclosure. Provision ofthe information requested is mandatory, and failure to provide 
the information is subject to the penalty and enforcement provisions established in Section 8 ofthe Act. Every registration statement, short form 
registration statement, supplemental statement, exhibit, amendment, copy of informational materials or other document or information filed with the 
Attorney General under this Act is a public record open to public examination, inspection and copying during the posted business hours ofthe 
Registration Unit in Washington, DC. Statements are also available online at the Registration Unit's webpage: http://www.fara.gov. One copy of 
every such document, other than informational materials, is automatically provided to the Secretary of State pursuant to Section 6(b) ofthe Act, and 
copies of any and all documents are routinely made available to other agencies, departments and Congress pursuant to Section 6(c) ofthe Act. The 
Attorney General also transmits a semi-annual report to Congress on the administration ofthe Act which lists the names of all agents registered under 
the Act and the foreign principals they represent. This report is available to the public in print and online at: http://www. 1'ara.gov. 

Public Reporting Burden. Public reporting burden for this collection of information is estimated to average .33 hours per response, including the 
time for reviewing instructions, searching existing data sources, gathering and maintaining the data needed, and completing and reviewing the 
collection of information. Send comments regarding this burden estimate or any other aspect of this collection of information, including suggestions 
for reducing this burden to Chief, Registration Unit, Counterespionage Section, National Security Division, U.S. Department of Justice, Washington, 
DC 20530; and to the Office of Information and Regulatory Affairs, Office of Management and Budget, Washington, DC 20503. 

1. Name of Registrant 2. Registration No. 

//s/ 
3. Name of Foreign Principal A . S$ y g> -2, 

l . C k f h e i 

Check Appropriate Box: 

-T3 r-

agreement between the registrant and the above-named foreign principal is a formal written contract. If this boxite : 
checked, attach a copy ofthe contract to this exhibit. CO 

5. D There is no formal written contract between the registrant and the foreign principal. The agreement with the above-rgrned 

foreign principal has resulted from an exchange of correspondence. If this box is checked, attach a copy of all pertinent 
correspondence, including a copy of any initial proposal which has been adopted by reference in such correspondence. 

6. • The agreement or understanding between the registrant and the foreign principal is the result of neither a formal written 
contract nor an exchange of correspondence between the parties. If this box is checked, give a complete description below of 
the terms and conditions ofthe oral agreement or understanding, its duration, the fees and expenses, if any, to be received. 

7. Describe fully the nature and method of performance ofthe above indicated agreement or understanding. 

AjUfo fahh**' CW^-^ 
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Revised 03/11 

http://vvww.fara.gov
http://www.fara.gov
http://www


V 8. Describe fully the activities the registrant engages in or proposes to engage in on behalf of the above foreign principal. 

9. Will the activities on behalf of the above foreism^principal include political activities as defined in Section l(o) ofthe Act and in 
the footnote below? Yes • No U r ^ 

If yes, describe all such political activities indicating, among other things, the relations, interests or policies to be influenced 
together with the means to be employed to achieve this purpose. 

EXECUTION 

In accordance with 28 U.S.C. § 1746, the undersigned swears or affirms under penalty of perjury that he/she has read the 
information set forth in this Exhibit B to the registration statement and that he/she is familiar with the contents thereof and that such 
contents are in their entirety true and accurate to the best of his/her knowledge and belief. 

Date of Exhibit B Name and Title Signatur, 

LML C M 'rCk no s 
Fobinote: Political activity as defined in Section l(o) ofthe Act means any activi 
any agency or official ofthe Government ofthe United States or any section of 
domestic or foreign policies ofthe United States or with reference to the politicj 
party 

ich the persorb€ngaging in believes will, or that the person intends to, in any way influence 
thin the United States with reference to formulating, adopting, or changing the 
[t^sls, policies, or relations of a government of a foreign country or a foreign political 



Maldives 
5 Marketing .& PR 

AGREEMENT FOR APPOINTING A PU1LIC REALATIONS COMPANY FOR 
MMPRC 

This contract is made 8Y- AND BETWEEN 

•MaWfves- Marketing-arid Public Relations Corporation having its registered office in H. Veiaanaage, 
4m floor, Ameer Artftted «agy,.Ma?e', 20094 Republic for "Maldives,-- of the first part 

AND 

Ratier Finn live having its registered office-in 301 E 57* Street, New York NY 10024 of the second 
part 

WHEREAS the Maldives Marketing and Roblic Relations Corporation of the Republic of Maldives 
{hereinafter referred to as "MMPRC") requires the services of an Agency to provide the .services of• 
international public Relations Services 

WHEREAS Ruder-Finn Inc-(hereinafter referred to as "the Agency") has submitted a proposal to 
MMPRC jliereiriafte'r referred to as "the proposal" and attached hereto as Annex 2) offering to 
provide the Services; -and 

WHEREAS MMPRC has-decided to, accept the offer contained in the Proposal, MMPRC heroy appoints-
the Agency to provide the Services. f 

•IT-IS AGREED SY AND. BETWEEN THE PARTIES AS: FOLLOWS 

The Agency shall carry out the Services in accordance with the following terms and conditions: 

cr» 

1. Scope of Work 
The following outlines scooe of work for 3 rtOHTHS based on MMPRC goals and trie activities - o 

T3-

i . Instill confidence on: the tourism-industry of theMaWives. 
2: Gain understanding and public acfaiowiedgement of the-Makiives from the' international community. ^ 
3. Maldives government's commitment to strengthening democracy and sustainable development. 
4. improve the triage- of Maldives 

mmmi 
1, Strategic counsel 

Goal: Provide Maldives with adviee and-input-to ensure a proactive and coordinated effort to effectively 
reach all tey statehelSers. To do i t the Agency will have to work for a 3 month period and the wo* during 
this. periad.shouM £* .carried-out'asifoilcrws 

Months 1,2,mtl3 
» Advise the'.govertwrtent-of)' its plicy-announcements and events on key stakeholder groups such as 

media, .international'governments and NGOs and help respond to ongoing developments 
». fesst'in formulating- effective strategies for key international audiences 
* Assist vders the roil out of policy and other -announcements to media, parliamentarians, 

government, NG&s and others 

2. Key message and storybook development 
Goal: Develop a consistent, factual 'and compelling narrative to shape ail discussions with tey 
stakeholders. To do this Agency will; 

I ) P a g e 

r o i;;c;, 
_ i i:-,Yr> 



M&ritb t 
•» Develop a core set of key messages including facts and. proof points around the- following; 

c: Core piatfbrms-of democracy and sustainable development, including-goals and vision for 
the future 

o Events-surrounding- the recent incidents in Maldives 
o Maldives-asa safe tourist destination-. 

* Prepare- materials to address the key issues 
© -Question and-answer document 
o Fact sheet sheetspn.topics such as. record on democracy and the environment 

* Begin t» develop a storybook: that provides several different angles and storylines for use with 
media,'government,' NSGs, academics and other: stakeholders". The goal of the storybook is to 
provide:; 

s • -Key themes and story angles that will capture sustained attention, drive understanding 
aild enhance reputation 

Months 2 and 1 
* 'Ongoing development and refinement of key messages, materials.and storybook 

3, -Media 
Goals: Develop a coordinated arid proactive approach to media relations that will;. 

Promote a balanced.portrayal of Maldives 
* Ensure inaccuracies in coverage are corrected immediately to avoid pick-up and further 

dissemination 
* .Begin the: process .of developing relatforahips with, key journalists who are friendly and receptive 
» Provide avenues for proactively. seeding.positive, stories 

To.do this Agency will have to:: 

Menth f 
* Initiate momtoring of media coverage on a daily basis across tfie'US and Europe (English language 

publications onlyj and provide analysis (positive, negative", neutral} 
« Sec up a rapfd response system to immediately correct inaccuracies and help provide balance to 

negative stories 
* Develop a media list of the most influential outlets and journalists with whom to engage, 

targeting top,tier media across the .US, the UK and the major countries in the EU of importance 
to the Maldives. List to. include reporters covering the following beats: 

o international affairs 
o Environment/sustaina&iUty 
•3 Travel and tourism. 

•« Develop a media plan" to highlight key initiatives and upcoming milestones that can be used to 
create positive news. For example: 

-~ Paiicy announcements 
.c Major speeches 
© KicH off of S«?y -initiatives 
•a. »«dia visit to the Maldives 

* Identify 1 -2 high-profile, .credible and friendly,journalists for 1:1 relationships 
* Evaluate opportunities for placing an Op-Eds 
/tenths 2 and 3 
* Ongoing monitoring of media coverage and rapid response in case of inaccuracies or negative 

stories 
» Media outreach around key "initiatives and milestones 

a Drive positive coverage for the Maldives 
o Look m leverage outcomes from relationships with governments, academics and NGO's 

* Arrange additional relationship.PuiWing meetings with friendly, high profile journalists 
o Facilitate media access to Maldives 
a Aim to do' t-3: relationship building meetings per month 

» arrange press trips to the Maldives for key media 
© Focus' on showcasing the Maldives as- a safe tourist destination and promoting 

•environment .work andeco tourism. 
o Invite 3-5 reporters from top' publications and/or freelancers focused on travel and 

tourism and/or environmental' sustainability 
o- Aim "to-schedule 1 press Mpto-take place before the end'of June 

,v A-rcc vav v.1: 2(£"ih -U'p o'VjM'.es 
".'.*. iil'i Cms ( 



Stakeholder -mapptog. and engagement 
Coals: Develop a-strategyfor identifying and-erigaging stakeholders that will; 

* Reftew-the Maldives image-is major countries 
» Rally an alliance of support for the Maldives 
.» Ensure* deeper understanding amongst international political audiences on Maldives 

To do this Agency will have to: 

Mofttb 1 
* Develop high level stakeholder maps; 

.0- 'if* UK 
o in USA 
•o 'in' Commonwealth countries 
© in relevant £U institutions 
o:: -Council of Europe; European Commission, relevant commissioners and Departments-

European Parliament. 
a Academic institutions, individuals and think"tanks 
.o- NG0s' 
o Arrange 1:1 meetings with influential and open minded potential champions' across the 

UK and relevant 10 Bodies 
» Conduct initial briefings and discussions with1 key academics' 
'•:, f e e d i n a c a # r « c a f p m ^ 

a Aim to arrange 1-3 briefings With academics 
* Set up a rapid response, system to immediately correct inaccuracies amongst key government, 

academic and HGO stakeholder groups 

Months 2 and 3 
» Develop deeper stakeholder maps 

<> Tailor Key messages and/materials for use with these groups and individuals 
» Arrange briefings- to build links at various levels with the UK, US, Commonwealth and major 

European .governments 

* Build: support with selected'NGOs. 
:> -Arrange 1:1 briefing meetings or calls with top NGOs 
p. -Airaioconductl-J-teieftegs 

» Expand and further -build relatipnshipswith key academics 
o, Sulld on support toroil out supportive academic content- for journals, op-eds and other 

coverage 
p Target creating :i-2 additional relationships 

» Determine champions who are willing to speak pubtiealty on Maldives 
* Ongoing execution Of .rapid:response.system to immediately correct inaccuracies 
* Build towards a- high level delegation visit to the Maldives 

2. Commencement of-Work 

The Agency shall commence the services from 26 April 2012- for a: period of J-'months. 

3. Pay merit and terms of Pay merit 
As compensation- for eur services the Agency will be paid a 'monthly retainer fee of $65,000 for an 
agreed-.upon scope of work. Billing of; monthly retainer fee will be on the first day of each month, 
and payable by the 30* of the month in which it is billed.' Agency will :provide MttPRC with monthly 
supporting documentation indicating" staff time incurred, along with a detailed activity report. A 
•first-raprrfh's. deposit equal'to one .month's monthly fee ($65,000) will also: he-required and payable 
upon this contract being fully-executed /signed, The: deposit will oe returned within 30 days upon 
termination of this agreement. 

All amounts due over- forty five (45) days' from invoice date shall bear interest from such 45* day at 
the rate- of eighteen percent (18%I per annum (or such lesser rate as may be the maximum 
permissible-rate.under applicable law-).. This charge shall be In addition to, any other remedies we 
may have with respect to. late payment. 

. : n u • . • ! - , ( . f~ • • A-I-K-J vsa. *«u- ICM R.XJ o< Maldives 



If the.amoants doe -Agency shoald ever exceed $10,000 for over 60 days. Agency will have the option to 
cease all work oa-the account upon one day written:" notice -sent by overnight mail to the above -address 
at any time, on or after the60 -": day - until the account is current. 

Without limiting the foregoing, .Agency reserves the right: in the ease of any .delinquency of Client's 
payments or,any faigalrment 'of 'Client's creditworthiness, to change the' requirements as -to.-terms- of 
payment under this Agreement. 

4. Payment-Schedule 
Advance payment py 30-April 201:2 - this needs to 'be refunded to MMPRC :as; agreed in Clause 1 of 
tm's.:3gr'eement. 
Following monthly payments |26 April - '25 July 2012} should be billed on the first date: of 'the month 
and shall be paid by 25-of the fallowing month. 

5. Out o; Pocket expenses 
In addition to monthly ^professional fees, we. estimate out-of-pocket expenses for the term of this 
agreement to be in the region' of 52,000- per month which, will be billed as incurred. These 
expenses would include such item's as telephone, local travel, media monitoring, copying, release 
reproduction,, postage, 'messengers, overnight- delivery, etc. These expenses am to' be billed 
separately-on or 'about the .20* of the following month. These invoices will be due 30 days after 
the'invoice cats.. Overseas travel costs and event costs {such as media briefings) are additional and 
wifS be- budgeted separatelyy and approved' in advance by the MMPRC. 

All amounts due over forty-Ave .,(45) days from invoice date shall bear Interest from such 45* day at 
the rate- of eighteen percent (181 J; per annum {or such lesser rate .as may be the maximum 
permissiple rate tinder "applicable'lavvjL Tills' charge shall be in addition to any other remedies we 
may'have with respectto iate;:payrfien't 

6; Failure to Perform 

In the event the Agency fails to perform In accordance with this.Agreement,.MMPRC has the right to 
cancel the contract within 10. days' written notice to the Agency. 

7. Staff Worsting. Hoar Rates 

Agency will maintain, records of alt staff time work and ail out of pocket expenditures incurred on 
benaif of MMPRC organization and will be prepared to supply reasonable supporting detail -which 
MtopRC. may require 

Maldives Agency fears Silling Rates 

Xairy B;:or:.a;.'ccj 

!- TITLE 
! 

HOURLY BILLING RATE 

CEO $503 
ig^ .Har r i s 

Hugh-McKinr.ey 

Lauren Core-' 

Matt %, 

iChief Global Strategist $445 
Head of Parliamentary Affairs $400 
Senior Vice' President $345 
Vice President /Account Manager $280 

Noahlachary; : Account: Executive IMS,. 

T"t - - ' • •* - s* -* nt-c above na, x sjsject to modification based .on .client needs. Agency will 
D' . , . ^ a, f o r c e s as r«.c;~ -ec T-e Agency should not. exceed the monthly expenses over 
USC '., „ y 11"1:-.vTse autnot ?er< b? V.MPRC fneludlng the retainer fee, Out of pocket expenses, 
tea" I>t i. "m-s „".' ec; -or or any otreract'vities) 

1 ?:*•> i < •*. 
Rep of Maldives 

, ,- : , ,„„. . : •:;,- -,,;,. --- ::,-*-



in the event-there: are-'Questions fay MMPRC to the -. validity of any charge-or invoice, for any reason, 
payment- for only; the' .portion under question may be delayed provided client- requests ..further 
explanation or documentation tawritiog.actuaity-received by -Agency within twenty (20) days of'invoice 
receipt, In such: an-:event,,A§encyswlll; not .charge a finance charge on said portion until 25 days after 
Agency-responds to the': request 'for' informat-ion-or-documefltation. MMPRC expressly, do not.-agree'that 
the request or objection to any Agency charge or invoice as aforesaid must, be, in writing and that art 
oral or verbal request or objection will be of ho fores of effect whatsoever nor is it :to be relied upon 
for any purpose. 

Al, p wss o- .;.',.->• rr.a.c--3!s e.easec on MMPRC's behalf by Agency will be submitted to /sAMPRC for 
app'o-.a, . c .o e.r-_se v„v.?RC agree to defend, indemnify and hold the Agency harmless against 
any w^. «cst ? c ot"%e ^ *xlud*nf 'easonaP.e attorneys" feesj Agency may -sustain or incur as a result 
of ar, c.c i - . - , . , c o ^ c - d r,j made, s-ougnt or threatened against us arising out of (i) any assertions 
mac;- o- '/./ C s oena.r ,r. any material mat Agency may prepare for MMPRC add/or in any public 
•eia o"t <"i,' u s<n, ' e Agere/ may aioVtake for MMPRC and which MMPRC approve before release"; 
I*) " • 41 . ,ct c s •." cr. Aga-cy r as Drought to MMPRC attention where MMPRC has elected to 
3(cczt.'Z , , v c ,.:./s o»* use- of r.vA??.C'» products or services, including without- limitation any 
a..cswv, J „, ; . , i c „-;„- -, Aiv°RC placets or services. Cuent obligations tinder this section,include 
pa,: . - „ . t - 4 .« - ; . ; «|crcy -o- a. t me charges and expenses {including-.reasonable attorney's 
fee, '. c ^_.< "< ' • ,. r-.-c 0/ Ag?-.c, r cc.ir.ect'on witn any subpoena, discovery'or demand or other 
d-k„ ; .<. _, . . . c.c.; t / law o' g&ve—imema. mouiry served upon Agency that relates, to work 
per i - it- -̂  3 „ c/ „, ,-e .v.'rAC, ts DJSWSS or its industry that arises out-of. any litigation", 
priCf-u ,.. -,v. j ; ;,« u~i i«"vo vvg toe ,v,vPRC. 

S. force- Majeure 

IN m EVEMT i m u , EITHER PARTY" 0E LIABLE TO THE ,0THER HEREUNDER FOR ANY INCIDENTAL, 
INDIRECT, SPECIAL, CGNSIQUENTIAL OR MNtTtVE1 DAMAGES OR' LOST PROFITS UNDER ANY TORT, 
CONTRACT. STRICT U.A8IUTY Off OTHER UEGAL-0R EQUlTABLETHEORY.ARISiNG OUT OF OR PERTAINING 
TO THE SUBJECT MATTER 0F; THIS: AGREEMENT, EVEN IF SAID PARTY HAS BEEN ADVISED OF THE-
POSSIBILITY 0" OR COULD HAVE-'fORESEEN-SUCH DAMAGES. 

Nothing in this agreement shall be construed/so as .tO;,constitute either party-as an agent, with authority 
to bind the'othor except as may be -'speciffcaliy-a'pprtjyetfby the:party to oeso bound. 

Histwitjistgn.di.ng the "foregoing, m the event that either party shall have, breached any material 
provision hereof, or, shall have taken any action which' shall have' had the intention and effect of 
materially inldrtng.-the business, reputation or prospects of the' other, which breach or action is;not 
ctireo'v/ltiiin 15. business :daysfoiiPwin|'written hotice "thereof to the breaching pafty-frbm the other, 
'said-other party srrau have '-the-, right to terminate .'disagreement as of- the: 16th day following the date 
ofi.suQfi notice without iirriitattori of any other rights: It may.'have in respect of', such breach or injurious 
action. . 

Tr.e *.v.vf c s - v-c-.- t - . i : A^ncy has r.c control over information once it has been issued to the.media.or 
ar,c::.e. i:vro -, -.,:,-. ..cr can Agency assure the use of any material by any medium, or the.accuracy of 
whit 2. j :,- ,. fiLciy ^oJsnes. It is understood and agreed- that Agency does not stipulate or 
guc.-ir.tec tdcz.. ic or cvc-ra.: results or returns from public relations, publicity, research or any other 
act,.-.;/ p.?;-rc. .-..ed by Age-icy. 

Agecc/ <•,.., . j . - i vc x :.-.e best of its ability-to guard against any loss to.MMPRC through failure of 
sup;.icrs o .-: , ;: ;e ...oyc-riy xr.mr commitments,, but Agency shall not be, held responsible for any 
falL -e o : \c o v i . a: occition. neither party shall-be liable for any delay or failure to carry or make 
COJ.;,.U-C-..,-' . .il;;^x- ':-.& services or perform ;tt$ obligations hereunder (other .than the'AWPRC's 
pay.';w,c ^I-:-J... c~n:, •' i jch delay or failure fs due-to'any cause beyond its control, including without 
limitatio", l a w o'sputes. acts of God, acts' of -terrorism or-war, telecommunications, network or 
pov,*:- *.-,. .„-._-. .;. .r.;i"-r^p*.,ons. c: mecr.anicator electronic breakdowns. 

http://Histwitjistgn.di.ng
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Agency .shall take reasonable care t o safeguard any of MMPRCr property entrusted to.its custody or 
control. However, Agency shall not be held responsible for any loss, damage, destruction, or 
unauthorized use of such property unless caused'by Agency's negligence-or willful misconduct. 

All press releases, copy,- and other creative materials or ckscuments prepared, purchased or furnished 
by Agency #1 c o m e d i a n with MMPRC account and. paid for by MMPRC, .and.-produced during the t e rm 
hereof fcmlectlyeiy "Creatine Products") shall be deemed MMPRC property (subject, however,, to any 
third party ownership: mtiitif use limitationsL :Notwithstartdini the- foregoing,, to t h e extent that 
Creatlye-froduets efehsistiof creative 'content and m a t e r i a l s * existence: prior to theiexecution of this 
Agreement or -created 'outside the -scope of this Agreement, all such 'materials' (including any 
m « M i c a t ! G ^ 
Agency-,-

.?; Corsfioerstiaiity: 
TrseAfericy shall mot disclose; a^1nfpfrrsatiGH,tliat:is confidential-in nature received from MMPRCdr 
any-other source to, the coarse of carrying opt the s e t t e e s to anyone o ther than those t h a t are 
directly involved, in or "related to the services; which include members of t he Agency team 

TO, Jurisdiction 
This agreement shall be ccnstruedi-accordisg to- the tawsof the Republic of Maldives. 

For and d a Senalf o f t h e Maldives Marketing:: 'For and On Behalf of the Agency 
Public Relations Corporatii 

\d </ 
^ . 

i.Adare Louise: Harris 
i'lmj Director.(A'cti.ngi'. Chief Global Strategist 

MMMPRC Ruder Finn Inc. 

Date; 26 Aprs: .2012 

Maldives' 0?}° 
V # / ' ] § ^ Corporation 


